
14 June 2021

Dear Nguni members,

In our 2 previous newsletters we discussed the importance of the image we portray to the people outside of the Nguni 
Cattle Breeders’ Society and how the CI manual assists us in achieving this image. We also mentioned that an email 
was send to the Nguni clubs stating that the CI has been approved and implemented going forward on all platforms.

Please read our 1st and 2nd communication regarding the CI manual if you missed it.

A WORD FROM OSWALD
PRESIDENT: NGUNI CATTLE BREEDERS’ SOCIETY

Corporate clothing:

CORPORATE CLOTHINGLogo for Embroidery

English Afrikaans

The simplified logo should be used for embroidery applications only.

This logo may not be used for any print applications.

The simplified logo portrayed above should only be used 
for embroidery applications. This logo may not be used 
for any print applications.

CORPORATE CLOTHING

The image portrayed above indicates the different              
corporate clothing options available for Nguni.

Corporate merchandise:
CORPORATE 
MERCHANDISE

If the logo applicati on on corporate merchandise is smaller than 20 x 20mm,
it is advised to only brand the merchandise item with “NGUNI Catt le Breeder’s Society.”

The image portrayed above indicates the different corporate merchandise 
options available for Nguni. If the logo application on the corporate 
merchandise is smaller than 20 x 20mm, it is advised to only brand the 
merchandise item with “NGUNI Cattle Breeder’s Society.”

Corporate branding:
CORPORATE 
BRANDING

CORPORATE 
BRANDING

The images portrayed above indicates the 2 different 
design options available for the backdrop banners, 
gazebos and pull-up banners.



We value the importance of branding at Nguni. Branding assures us that we have an identity inside the Society and 
portrays the correct identity outside the Society. Branding promotes customer relations and professionalism. Having 
the correct brand improves trust and gives a sign of quality. The strategy of the CI manual is to create a distinctive 
market presence through branding that will be identifiable to the Nguni brand.

Please feel free to contact me should you want to find out more regarding the CI manual.

In my next 3 communications I will talk about the Studbook changes.

Regards,
Oswald Jannasch

Corporate branding:
CORPORATE 
BRANDING

Farm Name Signage
N-Routes (1500 x 750mm)

The image portrayed above indicates the farm name         
signage design on the N-Routes. This signage must be 
1500 x 750mm in size.

CORPORATE 
BRANDING

Farm Name Signage
R-Routes (1150 x 800mm)

The image portrayed above indicates the farm name         
signage design on the R-Routes. This signage must be 
1150 x 800mm in size.

CORPORATE 
BRANDING

Farm Name Signage
S-Routes (800 x 600mm)

The image portrayed above indicates the farm name        
signage design on the R-Routes. This signage must be 
1150 x 800mm in size


